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ABSTRACT 

Financial literacy and the Right to Information (RTI) play a crucial role in ensuring transparency, accountability, and 

consumer empowerment within financial services. In India, the expansion of banking, insurance, capital markets, and 

digital financial platforms has increased consumer participation while simultaneously intensifying information asymmetry 

and complexity. Financial literacy equips individuals with the knowledge and skills required to understand financial 

products, assess risks, and make informed decisions, whereas the RTI Act, 2005 provides a legal mechanism to access 

information from public authorities, including financial regulators and public sector financial institutions. This study 

examines the interrelationship between financial literacy and the right to information in the Indian financial services sector. 

Using a descriptive and analytical research design, the paper draws upon theoretical perspectives of information asymmetry 

and consumer protection, supported by an extensive review of academic literature, regulatory reports, and policy 

documents. The study finds that financial literacy initiatives alone are insufficient unless complemented by transparent, 

accessible, and comprehensible information disclosure practices. Limited awareness of RTI provisions among financial 

consumers further constrains the effective use of information rights. The paper concludes that integrating financial 

education with strengthened information disclosure and transparency frameworks is essential for enhancing consumer 

confidence, reducing exploitation, and promoting inclusive and sustainable financial development in India. 
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1. INTRODUCTION 

The financial services sector constitutes a cornerstone of modern economies by facilitating savings, investment, credit 

allocation, and risk management. In India, the sector has undergone rapid transformation over the past two decades due to 

economic liberalization, financial sector reforms, technological innovation, and policy-driven initiatives aimed at financial 

inclusion. Expansion of banking networks, growth of capital markets, proliferation of insurance products, and the rise of 

digital financial platforms have significantly increased access to financial services across socio-economic groups. However, 

enhanced access has not automatically translated into informed and equitable participation. A persistent challenge 

confronting the Indian financial system is the gap between the complexity of financial products and the capacity of 

consumers to understand and use them effectively. 

Financial literacy has emerged as a critical determinant of consumer capability in navigating the financial ecosystem. It 

broadly refers to the knowledge, skills, and attitudes required to understand financial concepts, evaluate financial products, 

manage personal finances, and make informed economic decisions. Low levels of financial literacy are associated with 

poor savings behavior, excessive debt, vulnerability to fraud, and suboptimal investment choices. In developing economies 

such as India, where financial products are increasingly sophisticated and digitally delivered, inadequate financial literacy 

exacerbates consumer vulnerability and deepens information asymmetry between financial institutions and users. 

Information asymmetry is a defining feature of financial markets, wherein financial service providers possess superior 

information regarding product design, pricing, risks, and contractual obligations, while consumers often rely on limited or 

biased information. This imbalance not only undermines consumer welfare but also erodes trust in financial institutions 

and regulatory systems. Addressing information asymmetry requires both demand-side interventions, such as financial 

education, and supply-side mechanisms that ensure transparency, disclosure, and accountability. In this context, the legal 

right to access information assumes critical importance. 

The Right to Information Act, 2005 represents a landmark legislative intervention in India’s democratic and governance 

framework. Enacted with the objective of promoting transparency and accountability in public authorities, the Act 
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empowers citizens to seek information from government bodies and institutions substantially financed by public funds. 

Financial regulators and public sector financial institutions, including public sector banks and insurance companies, fall 

within the ambit of the Act. Through the RTI mechanism, citizens can access information related to regulatory policies, 

decision-making processes, disclosure norms, grievance redressal systems, and institutional performance. 

While the RTI Act is primarily viewed as a tool of governance and public accountability, its relevance to financial services 

and consumer protection remains underexplored. Financial information disclosed through regulatory reports, circulars, and 

institutional disclosures often remains inaccessible or incomprehensible to ordinary consumers. In such circumstances, the 

right to information provides a formal mechanism to demand clarity, justification, and transparency from financial 

institutions and regulators. However, the effective utilization of RTI presupposes a minimum level of financial literacy, 

without which consumers may neither recognize information gaps nor possess the ability to interpret disclosed data 

meaningfully. 

The relationship between financial literacy and the right to information is therefore inherently complementary and 

interdependent. Financial literacy enhances an individual’s capacity to seek, comprehend, and utilize financial information, 

while access to accurate and timely information reinforces the effectiveness of financial education. In the absence of 

transparent information, financial literacy initiatives risk becoming theoretical and detached from real-world financial 

decision-making. Conversely, without adequate financial literacy, information disclosures—whether voluntary or 

mandated—may fail to achieve their intended purpose of consumer empowerment. 

In India, several national-level initiatives have been undertaken to promote financial literacy, including regulatory-led 

awareness programs, inclusion campaigns, and educational interventions targeting students, women, and rural populations. 

Despite these efforts, empirical evidence consistently indicates that financial literacy levels remain uneven and inadequate, 

particularly among marginalized and first-time financial users. At the same time, awareness of legal rights related to 

financial information, including the applicability of RTI in the financial sector, remains limited. As a result, consumers 

often rely on informal sources of information or intermediaries, increasing their exposure to misinformation and mis-

selling. 

The increasing digitization of financial services further intensifies the relevance of financial literacy and information rights. 

Digital banking, mobile payments, online trading platforms, and Fintech-driven credit products have lowered entry barriers 

but introduced new forms of risk related to data privacy, algorithmic decision-making, and opaque pricing structures. In 

such an environment, access to reliable institutional information and the ability to critically assess it become essential for 

safeguarding consumer interests. Transparency through information disclosure is not merely a regulatory obligation but a 

prerequisite for sustaining trust in digital financial ecosystems. 

From a policy perspective, financial consumer protection frameworks increasingly emphasize informed consent, fair 

disclosure, and transparency as core principles. However, disclosure-based regulation is effective only when consumers 

possess the capability to understand and act upon disclosed information. This highlights the necessity of integrating 

financial literacy initiatives with robust information access mechanisms, including legal rights such as RTI. An integrated 

approach recognizes consumers not merely as passive recipients of financial products but as active participants entitled to 

information, explanation, and accountability. 

Despite the conceptual relevance of this intersection, academic literature in India has largely treated financial literacy and 

the right to information as distinct domains. Financial literacy studies primarily focus on behavioral outcomes, demographic 

determinants, and inclusion metrics, while RTI-related research emphasizes governance, corruption control, and 

administrative transparency. Limited scholarly attention has been devoted to examining how these two constructs jointly 

influence consumer empowerment in financial services. This gap is particularly significant given the growing complexity 

of financial markets and the evolving regulatory landscape. 

Against this backdrop, the present study seeks to explore the interrelationship between financial literacy and the right to 

information in the Indian financial services sector. By situating financial literacy within a broader legal and institutional 

framework of transparency and accountability, the study aims to contribute to interdisciplinary scholarship at the 

intersection of finance, law, and public policy. The analysis underscores the argument that consumer empowerment in 

financial services cannot be achieved through financial education or legal rights in isolation but requires a synergistic 

framework that integrates knowledge, access to information, and institutional accountability. 
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In doing so, the paper provides insights relevant to policymakers, regulators, educators, and scholars concerned with 

strengthening consumer protection and inclusive financial development. The introduction sets the foundation for examining 

theoretical perspectives, reviewing existing literature, and proposing policy-oriented solutions that align financial literacy 

initiatives with information rights to create a more transparent, equitable, and consumer-centric financial system in India. 

REVIEW OF LITERATURE 

Early scholarly and policy-oriented discussions on financial literacy in India can be traced to the work of K. C. Chakrabarty 

(2010; 2013), who emphasized financial literacy as a foundational requirement for inclusive growth and financial stability. 

Chakrabarty argued that financial exclusion in India is not merely a consequence of limited access to financial institutions 

but is deeply rooted in low levels of financial awareness and understanding among consumers. He highlighted that 

transparency and dissemination of financial information by regulators must be accompanied by consumer capability to 

interpret such information, thereby implicitly linking financial literacy with access to institutional information. 

Following this, Rakesh Mohan (2011) discussed financial sector reforms and noted that information asymmetry remains a 

major impediment to efficient financial intermediation. Mohan’s work underscored the importance of transparent 

regulatory communication and consumer awareness, suggesting that access to reliable information is critical for informed 

participation in financial markets. 

The governance dimension of information access gained prominence after the enactment of the Right to Information Act, 

2005, with legal scholars such as Anil Kumar Singh (2012) examining the role of RTI in enhancing transparency and 

accountability in public institutions. Singh argued that financial regulators and public sector banks fall squarely within the 

RTI framework and that citizens can use the Act to seek information on regulatory decisions and institutional practices. 

However, he also noted that effective use of RTI requires a basic understanding of financial systems, highlighting the 

relevance of financial literacy. 

In 2013–2014, empirical attention shifted more strongly toward financial literacy outcomes. K. C. Chakrabarty (2013) 

reiterated that disclosure-based regulation alone is insufficient in a low-literacy environment. Around the same time, Renu 

Sharma (2014) analyzed transparency in financial governance and observed that although financial information is 

increasingly disclosed through official channels, its complexity limits usability for ordinary consumers. 

Between 2015 and 2016, Indian researchers increasingly linked financial literacy with household behavior. Rakesh Singh 

(2015) examined household investment decisions and found that financially aware households were more likely to seek 

credible information and avoid speculative or fraudulent schemes. Singh’s findings highlighted that access to information 

significantly shapes financial behavior, but only when consumers possess the skills to evaluate it. 

In 2016, Pratima Bhattacharya emphasized financial literacy as a critical driver of meaningful financial inclusion. She 

argued that inclusion initiatives focusing solely on access fail to achieve long-term outcomes without parallel improvements 

in consumer understanding and transparency. Her work stressed the importance of regulatory disclosure and public 

information availability, implicitly aligning financial literacy with information rights. 

The period from 2017 to 2018 witnessed a growing focus on regulatory transparency and consumer protection. Anil Kumar 

Singh and Renu Sharma (2018) jointly examined disclosure norms in Indian financial regulation. They concluded that 

transparency mechanisms are effective only when consumers can comprehend disclosed information. Their study 

strengthened the argument that legal transparency frameworks, including RTI, must be supported by financial education. 

In 2018, Suman Gupta analyzed financial awareness among Indian households and observed that consumers often rely on 

informal sources of information due to difficulty in understanding official disclosures. Gupta highlighted that this reliance 

increases exposure to misinformation, reinforcing the need for accessible institutional information and improved financial 

literacy. 

Research published during 2019 further deepened this discourse. Sanjay Kumar (2019) explored financial consumer 

protection laws in India and identified information asymmetry as a persistent regulatory challenge. Kumar argued that 

while RTI provides a strong legal foundation for transparency, its potential in financial services remains underutilized due 

to low public awareness and limited financial understanding. 
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In 2020, Subhashis Sahu and Pratima Bhattacharya jointly examined the relationship between financial literacy and 

financial inclusion. Their study revealed that consumers with higher financial literacy were more likely to engage with 

formal financial institutions and seek reliable information. They emphasized that transparent disclosure and awareness of 

information rights are essential for converting access into effective usage. 

The COVID-19 period brought renewed attention to consumer vulnerability. Meghna Dash (2021) studied financial 

consumer protection during economic uncertainty and noted that lack of clear and timely financial information intensified 

consumer distress. Dash argued that institutional transparency and consumer awareness of information rights are critical 

during crises, further linking financial literacy with the right to information. 

Recent studies from 2022 onwards adopt a more integrative perspective. Jyoti Prakash Rath and Samira Patra (2023) 

conceptualized financial literacy as a combination of knowledge, attitude, and behavior. They found that even when 

financial information is publicly available, low interpretive capacity limits its effectiveness. Their work explicitly 

recognizes the role of institutional transparency and information access in strengthening financial decision-making. 

The most recent contribution by Dipankar Mondal (2024) provides a comprehensive review of financial education 

initiatives in India. Mondal concluded that while regulators have significantly expanded information dissemination, 

consumer comprehension remains weak. He emphasized that transparency without literacy does not result in empowerment 

and called for integrated policies combining financial education with accessible information frameworks. 

Overall, the chronological review of Indian literature reveals a gradual but clear evolution—from viewing financial literacy 

and transparency as separate concerns to recognizing their interdependence. While early studies focused on access and 

inclusion, recent research highlights the need for an integrated framework that combines financial literacy with enforceable 

information rights, particularly through instruments such as RTI, to achieve meaningful consumer empowerment in 

financial services. 

THEORETICAL BACKGROUND 

The theoretical foundation of this study is anchored in Information Asymmetry Theory, Consumer Protection Theory, 

and Capability Approach Theory, which together provide a comprehensive framework for understanding the relationship 

between financial literacy and the right to information in financial services. These theories collectively explain why access 

to information and the ability to interpret it are essential for consumer empowerment and market efficiency. 

Information Asymmetry Theory 

Information asymmetry theory explains situations in which one party to a transaction possesses superior information 

compared to the other. In financial markets, financial institutions typically hold more accurate and comprehensive 

information about product characteristics, pricing, risks, and contractual obligations than consumers. This imbalance often 

leads to adverse outcomes such as mis-selling, excessive risk-taking by uninformed consumers, and market inefficiencies. 

Financial literacy reduces information asymmetry by equipping consumers with the cognitive skills required to understand 

financial disclosures and evaluate alternatives. However, financial literacy alone is insufficient if relevant information is 

not accessible, transparent, or comprehensible. The right to information plays a complementary role by legally enabling 

consumers to obtain information from public financial institutions and regulators, thereby narrowing informational gaps 

and promoting fairness in financial transactions. 

Consumer Protection Theory 

Consumer protection theory emphasizes the role of regulatory and legal frameworks in safeguarding consumers from unfair 

trade practices, exploitation, and information manipulation. In financial services, consumer protection assumes greater 

significance due to the complexity of financial products and the long-term consequences of financial decisions. The theory 

posits that informed consumers are better positioned to exercise choice and discipline market behavior. Financial literacy 

enhances internal consumer capacity, while the right to information provides an external legal safeguard by mandating 

transparency and accountability. Together, these mechanisms reinforce consumer rights, promote ethical conduct by 

financial institutions, and strengthen trust in financial systems. In the Indian context, regulatory bodies such as the Reserve 

Bank of India and other financial regulators play a pivotal role in operationalizing consumer protection through disclosure 

norms, grievance redressal systems, and transparency requirements. 
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Capability Approach 

The capability approach, originally developed in welfare economics, provides an additional lens for understanding 

consumer empowerment in financial services. This approach emphasizes individuals’ real freedoms and capabilities to 

achieve desirable outcomes rather than merely the availability of resources or rights. Applied to financial services, the 

capability approach suggests that access to financial products or legal rights, such as RTI, does not automatically translate 

into empowerment unless individuals possess the capability to use them effectively. Financial literacy enhances consumers’ 

capabilities by enabling them to interpret financial information, assess risks, and exercise informed choice. The right to 

information strengthens these capabilities by ensuring that accurate and relevant information is accessible. From this 

perspective, consumer empowerment emerges from the interaction between financial knowledge, institutional 

transparency, and supportive regulatory environments. 

Integration of Theoretical Perspectives 

Integrating these theoretical perspectives highlights the complementary relationship between financial literacy and the right 

to information. Information asymmetry theory underscores the structural imbalance in financial markets, consumer 

protection theory emphasizes the necessity of legal and regulatory safeguards, and the capability approach focuses on 

individual empowerment and agency. Together, they explain why financial education initiatives must be supported by 

robust transparency and information access frameworks. In the absence of accessible information, financial literacy efforts 

may yield limited outcomes, while information rights without adequate literacy may remain underutilized. This integrated 

theoretical framework provides a strong foundation for analyzing financial consumer empowerment and informs the 

subsequent empirical and policy-oriented discussions in this study. 

Financial Literacy and Statutory Provisions in India 

Financial literacy and the right to information are fundamental to consumer empowerment and transparency in financial 

services. In India, rapid expansion of banking, insurance, capital markets, and digital financial platforms has increased 

access to financial products but also exposed consumers to information asymmetry, complex contractual terms, and 

potential exploitation. Financial literacy equips individuals with the knowledge and skills required to make informed 

financial decisions, while statutory mechanisms such as the Right to Information Act, 2005, the Banking Regulation Act, 

1949, the Securities and Exchange Board of India Act, 1992, and the Insurance Regulatory and Development Authority of 

India Act, 1999, provide legal avenues to access authoritative institutional and regulatory information, ensuring 

accountability, transparency, and consumer protection. Together, these elements foster informed participation, reduce 

vulnerability, and promote ethical governance within the financial sector. 

Financial literacy in India encompasses knowledge, skills, attitudes, and behaviors related to personal financial 

management. Despite significant progress in financial inclusion, literacy levels remain uneven across socio-economic 

groups. Urban, educated populations generally demonstrate higher comprehension of savings, credit, insurance, and 

investment products, whereas rural households, women, and informal sector workers often exhibit lower awareness. Even 

among financially included individuals, understanding of interest rates, risk profiles, hidden charges, contractual clauses, 

and grievance redressal procedures remains limited. Empirical evidence indicates that knowledge alone does not 

necessarily translate into responsible financial behavior, emphasizing the need for continuous financial education that 

incorporates practical and regulatory perspectives. 

The Right to Information Act, 2005 is a cornerstone legal provision for transparency in public services, including financial 

institutions. It grants citizens the legal right to obtain information from public authorities, which include statutory and 

government-funded institutions such as public sector banks, the Reserve Bank of India, SEBI, and IRDAI. Citizens may 

seek information regarding regulatory decisions, policy documents, inspection reports, compliance audits, grievance 

redressal records, and institutional guidelines. The Act mandates that information must be provided within thirty days, 

thereby ensuring timely access. This provision strengthens consumer empowerment by reducing information asymmetry 

and allowing individuals to make decisions based on verified, authoritative data rather than marketing or incomplete 

sources. 

Sector-specific legal provisions complement the RTI framework by mandating disclosure and transparency. The Banking 

Regulation Act, 1949, and RBI’s master directions require banks to disclose interest rates, service charges, loan terms, and 



Journal of Informatics Education and Research 
ISSN: 1526-4726 
Vol 4 Issue 2 (2024) 
 

3669 http://jier.org 

grievance redressal mechanisms. The SEBI Act, 1992 obliges intermediaries and listed companies to provide accurate and 

timely disclosures regarding investment products, corporate governance, and regulatory compliance. Similarly, the IRDAI 

Act, 1999, mandates insurers to disclose policy terms, exclusions, premiums, and benefits, ensuring policyholders are 

aware of the contractual and legal implications of their insurance coverage. Together, these provisions create a legally 

enforceable framework for transparency, which becomes effective when consumers possess sufficient financial literacy to 

interpret and use such information. 

The interplay between financial literacy and legal access to information is mutually reinforcing. Literacy equips individuals 

with the cognitive tools to interpret complex legal and financial documents, such as RTI responses, regulatory circulars, 

and disclosure statements. Without literacy, access to information may be ineffective, as individuals may not understand 

its implications. Conversely, literacy alone is insufficient if accurate, authoritative information is unavailable. Integrating 

legal awareness into financial education empowers consumers to identify relevant information, engage with regulators or 

institutions, and exercise their statutory rights effectively. This synergy reduces information asymmetry, enhances 

consumer agency, and builds trust in financial institutions. 

Regulatory and legal frameworks in India support the integration of literacy and transparency. The National Strategy for 

Financial Education (NSFE 2020–25) promotes multi-stakeholder initiatives for financial literacy, while RBI, SEBI, and 

IRDAI have developed specific programs for investor awareness, digital banking literacy, and grievance redressal. These 

initiatives aim to equip individuals with knowledge of savings, credit, investment, insurance, and digital financial products 

while emphasizing the legal rights and remedies available under the RTI Act, Banking Regulation Act, SEBI Act, and 

IRDAI Act. However, the effectiveness of these initiatives depends on the capacity of consumers to comprehend and apply 

legal and financial information, highlighting the need for continued integration of legal provisions into literacy programs. 

Despite progress, challenges persist. Financial literacy remains unevenly distributed, with marginalized groups often 

lacking the understanding required to navigate financial systems. Information obtained through legal channels may be 

complex and technical, reducing practical usability. The increasing digitization of financial services adds further 

complexity, as consumers must understand algorithms, digital platforms, and data privacy obligations under the 

Information Technology Act, 2000, in addition to financial and regulatory disclosures. To address these challenges, 

strategies must include simplified regulatory communication, awareness campaigns on statutory rights, inclusion of legal 

literacy in school and community-based financial education programs, and practical guidance on using RTI and other legal 

mechanisms effectively. 

The integration of financial literacy with legal provisions has significant policy implications. It ensures that consumers can 

make informed financial decisions while exercising their statutory rights to transparency and accountability. Regulatory 

disclosure without consumer comprehension is insufficient, and literacy without legal access is ineffective. A coordinated 

approach that strengthens both financial literacy and legal awareness can enhance consumer protection, reduce vulnerability 

to fraud, promote responsible financial behavior, and increase confidence in financial institutions. This integration aligns 

with broader objectives of financial inclusion, governance transparency, and participatory oversight within the financial 

sector. 

DISCUSSION 

The findings of this study reinforce the argument that financial literacy and the right to information function as 

complementary and interdependent mechanisms in promoting consumer empowerment within financial services. The 

analysis reveals that limited financial literacy continues to be a structural challenge in the Indian financial system, 

particularly in the context of increasingly complex and digitalized financial products. This observation is consistent with 

earlier studies that highlight persistent gaps in financial knowledge among diverse socio-economic groups, despite ongoing 

financial inclusion and literacy initiatives. 

The study’s findings support the predictions of information asymmetry theory, which suggests that unequal access to 

information and differential understanding between financial institutions and consumers leads to suboptimal market 

outcomes. Even when regulatory disclosures are available; their effectiveness is constrained by consumers’ limited ability 

to interpret technical and legal language. This explains why disclosure-based regulation, in isolation, has not been sufficient 

to prevent mis-selling or enhance informed financial decision-making. The results indicate that financial literacy acts as a 

necessary condition for transforming disclosed information into meaningful consumer knowledge. 
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From a consumer protection perspective, the findings highlight the importance of transparency and accountability as 

foundational elements of fair financial markets. While the Right to Information Act provides a legal framework for 

accessing institutional and regulatory information, its potential remains underutilized in financial services. The low level 

of awareness regarding RTI applicability to financial regulators and public sector financial institutions limits its role as a 

consumer protection tool. This aligns with governance-oriented studies that point to procedural complexity and lack of 

public awareness as major barriers to effective RTI utilization. 

The discussion further reveals that financial literacy enhances not only consumers’ understanding of financial products but 

also their willingness and ability to question institutional practices. Financially literate consumers are more likely to seek 

clarifications, compare alternatives, and demand transparency, including through formal information channels. This 

observation resonates with the capability approach, which emphasizes that rights and resources alone do not ensure 

empowerment unless individuals possess the capacity to use them effectively. In this context, financial literacy strengthens 

consumers’ informational capabilities, enabling them to exercise their right to information more effectively. 

The growing digitization of financial services adds another layer of complexity to this relationship. Digital platforms often 

simplify access but obscure pricing structures, risk parameters, and data usage practices. The findings suggest that without 

adequate financial and digital literacy, consumers are ill-equipped to evaluate such information, even when disclosures 

exist. This underscores the need for regulators to move beyond compliance-oriented disclosure and adopt consumer-centric 

information frameworks that prioritize clarity, relevance, and accessibility. 

Overall, the discussion emphasizes that financial literacy initiatives and information rights should not be pursued as 

separate policy objectives. An integrated approach that combines financial education, simplified disclosures, and awareness 

of legal information rights is essential for strengthening consumer protection and trust in financial institutions. The findings 

thus contribute to existing literature by demonstrating that consumer empowerment in financial services is best achieved 

through the convergence of knowledge, transparency, and institutional accountability. 

CONCLUSION AND IMPLICATIONS 

This study underscores the critical role of financial literacy and the right to information in strengthening consumer 

empowerment within the financial services sector. As financial markets in India become increasingly complex and 

digitalized, the ability of consumers to make informed financial decisions depends not only on access to financial products 

but also on their capacity to understand financial information and exercise their legal rights. The findings demonstrate that 

financial literacy and information access are mutually reinforcing mechanisms that collectively reduce information 

asymmetry, enhance transparency, and promote accountability in financial institutions. 

The study concludes that financial literacy initiatives, when implemented in isolation, are insufficient to address consumer 

vulnerability. Similarly, legal frameworks such as the Right to Information Act cannot achieve their full potential in 

financial services without adequate consumer awareness and interpretive capacity. An integrated approach that combines 

financial education with transparent, accessible, and consumer-friendly information disclosure is therefore essential for 

effective financial consumer protection. 

Implications 

From a policy perspective, regulators and policymakers should integrate financial literacy programs with strengthened 

disclosure norms and simplified communication strategies. Awareness of RTI applicability in financial services should be 

enhanced through targeted outreach, especially among rural and first-time financial consumers. 

From a regulatory standpoint, financial authorities should prioritize consumer-centric disclosures, using plain language 

and digital tools to improve information accessibility. Periodic evaluation of financial education initiatives is necessary to 

ensure their relevance and impact. 

From an academic and research perspective, the study highlights the need for interdisciplinary research that bridges 

finance, law, and public policy. Future empirical studies can examine the causal relationship between financial literacy, 

information access, and consumer behavior across different financial segments. 

Overall, empowering financial consumers requires a holistic framework that aligns knowledge, transparency, and legal 

rights, thereby contributing to inclusive, sustainable, and trustworthy financial systems in India. 
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