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Abstract 
 

Purpose: This study explores the role of university-led entrepreneurship education in enhancing 

women’s confidence to launch businesses and their potential for contributing to job creation. It also 

investigates the gender disparities that affect access and participation in entrepreneurship programs 

within Indian universities. 

Design/Methodology/Approach: A quantitative approach was adopted, using structured survey data 

collected from 804 university students across India. Statistical tools including correlation analysis, linear 

regression, and chi-square tests were employed to examine the relationships between institutional 

support, gender-based accessibility, and outcomes in entrepreneurship education. 

Findings: The results show a strong positive correlation between university encouragement and women's 

entrepreneurial confidence (r = 0.730, p < 0.001), with institutional support explaining 64% of the 

variance in job creation outcomes (R² = 0.640). However, a significant gender disparity was identified in 

participation rates (χ² = 7.936, p = 0.019), indicating structural barriers that continue to hinder equal 

access. 

Practical Implications: The findings highlight the critical need for gender-inclusive entrepreneurship 

education policies. Institutions must implement targeted strategies, such as mentorship, flexible course 

formats, and female-focused entrepreneurial programs, to support and empower women in higher 

education settings. 

Originality/Value: This study contributes new insights into how gender dynamics influence the 

effectiveness of entrepreneurship education in India. It emphasizes the transformative potential of 

inclusive university initiatives in closing gender gaps and promoting sustainable job creation. 

Keywords: Entrepreneurial education, gender gap, university initiatives, job creation, women 

empowerment, entrepreneurship training. 

1. Introduction 

1.1 Background 

Entrepreneurial education plays a pivotal role in economic development, fostering innovation, and 

creating employment opportunities. In recent years, universities have increasingly integrated 

entrepreneurship programs into their curricula to equip students with the skills and knowledge necessary 

to launch and sustain businesses. However, despite these efforts, gender disparities in entrepreneurial 

education persist, with women often facing more barriers than their male counterparts. Studies indicate 

that female entrepreneurs encounter structural challenges, including limited access to funding, 

networking opportunities, and institutional support. These barriers ultimately hinder their participation 

in business creation and limit their contribution to economic growth. Bridging this gender gap in 
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entrepreneurial education is essential to fostering a more inclusive and dynamic entrepreneurial 

ecosystem. 

 

1.2 Problem Statement 

Although universities have developed initiatives to support entrepreneurship among students, there 

remains a significant gap in female participation and outcomes. Research suggests that women are less 

likely than men to take entrepreneurship courses, receive mentorship, or access institutional resources. 

While previous studies have examined the importance of entrepreneurial education, limited research has 

explored the direct impact of university-led initiatives on women’s confidence in launching businesses 

and job creation outcomes. Additionally, the extent to which gender disparities exist in university 

entrepreneurship programs remains underexplored. Addressing these research gaps will provide insights 

into how universities can better support female students and foster gender-inclusive entrepreneurial 

ecosystems. 

 

1.3 Objectives 

The primary objective of this study is to investigate the role of university-led entrepreneurship initiatives 

in enhancing women's entrepreneurial skills and job creation potential. Specifically, the study aims to: 

1. Examine the impact of entrepreneurial training programs on women’s confidence in launching a 

business. 

2. Assess the role of university entrepreneurship initiatives in fostering job creation for women. 

3. Analyze gender disparities in participation in university entrepreneurship courses. 

By addressing these objectives, the study seeks to provide recommendations for designing more inclusive 

entrepreneurship programs that empower female students and promote gender equality in business 

education. 

 

1.4 Research Hypotheses 

To guide the study, the following hypotheses are proposed: 

● H₁: Entrepreneurial training programs significantly influence women's confidence in launching 

a business. 

● H₂: University-led entrepreneurship initiatives have a significant impact on job creation for 

women. 

● H₃: Men and women differ significantly in taking entrepreneurship courses at their university. 

 

1.5 Significance of the Study 

This research holds practical and academic significance in the field of entrepreneurship education. By 

identifying the key factors influencing women's participation in entrepreneurial training, universities can 

develop targeted policies to reduce gender disparities. The findings will contribute to policy-making, 

curriculum development, and institutional strategies aimed at increasing female students' engagement in 

entrepreneurship. Furthermore, the study provides valuable insights for educators, policymakers, and 

stakeholders seeking to create more inclusive entrepreneurial ecosystems. 

From a broader perspective, increasing female participation in entrepreneurship education can lead to 

higher rates of women-led startups, economic diversification, and enhanced job creation, ultimately 

fostering sustainable economic growth. By addressing the barriers that hinder women’s entrepreneurial 

aspirations, universities can play a crucial role in closing the gender gap in entrepreneurship and fostering 

a more inclusive business landscape. 
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2 Literature Review 

2.1. Overview of Existing Studies 

Entrepreneurial education has gained significant attention as a means to foster economic development, 

innovation, and self-employment. Research highlights the importance of university-led initiatives in 

equipping students with the necessary skills, knowledge, and confidence to launch and sustain businesses 

(Kuratko, 2005; Fayolle & Gailly, 2015). Specifically, scholars have examined the role of entrepreneurial 

training programs in increasing business competencies, with evidence suggesting that structured 

educational interventions significantly enhance entrepreneurial intention and success rates (Souitaris, 

Zerbinati, & Al-Laham, 2007). 

Gender disparities in entrepreneurship remain a critical area of study. Existing research indicates that 

women face greater challenges than men in accessing capital, mentorship, and training, often due to 

socio-cultural and structural barriers (Brush, De Bruin, & Welter, 2009; Henry, Foss, & Ahl, 2015). 

While universities have increasingly implemented programs to support female entrepreneurs, studies 

suggest that these initiatives may not always be accessible or effective in addressing gender-specific 

needs (Welter, 2011). Moreover, participation rates in entrepreneurship courses tend to be lower among 

female students, raising concerns about inclusivity and program design (Minniti & Naudé, 2010). 

 

 

2.2. Theoretical Framework 

This study draws on several key theoretical models to understand the impact of entrepreneurial education 

on women's confidence and job creation potential. 

● Social Learning Theory (Bandura, 1977): This theory suggests that individuals develop 

confidence in their abilities through observational learning, mentorship, and practical exposure. In the 

context of entrepreneurship, university-led initiatives can play a pivotal role in fostering self-efficacy 

among female students by providing role models, case studies, and experiential learning opportunities. 

● Human Capital Theory (Becker, 1964): This model emphasizes the importance of education 

and training in enhancing individuals' productivity and economic opportunities. Women who receive 

entrepreneurial education are likely to develop the skills needed to overcome entry barriers and contribute 

to job creation. 

● Institutional Theory (Scott, 1995): This framework examines how formal institutions, such as 

universities, shape individual behavior and economic participation. Policies promoting gender-inclusive 

entrepreneurship education can help address structural inequalities and empower women in business. 

 

2.3. Identification of Gaps in Current Research 

While previous studies have explored the general benefits of entrepreneurial education, several research 

gaps remain: 

1. Limited Focus on Gender-Specific Challenges: Many studies assess entrepreneurial education 

without considering how these programs specifically impact women. The lack of gender-disaggregated 

data makes it difficult to evaluate the effectiveness of university-led initiatives in bridging the gender 

gap. 

2. Confidence as a Mediating Factor: While studies recognize the role of education in fostering 

business acumen, fewer have examined the psychological aspect—how entrepreneurial training enhances 

women's confidence in launching businesses. Understanding this dimension is crucial for designing 

effective interventions. 
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3. Impact on Job Creation: Research often focuses on entrepreneurial intentions rather than 

tangible outcomes such as job creation. There is a need for empirical studies assessing whether university 

initiatives translate into real economic contributions, particularly for women. 

4. Differences in Course Enrollment: Although studies acknowledge that fewer women enroll in 

entrepreneurship courses, there is limited exploration of the reasons behind this trend and the structural 

barriers that discourage participation. 

2.4. Rationale for the Study and Its Contribution 

This study seeks to address these gaps by examining the relationship between university-led 

entrepreneurship initiatives and women’s confidence in business creation. It also investigates the broader 

economic impact of such initiatives, particularly in fostering job creation. By incorporating gender-

specific analysis, the research provides insights into how educational institutions can better support 

female entrepreneurs. 

The findings contribute to both academic literature and policy development by offering evidence-based 

recommendations for universities to enhance the accessibility and effectiveness of entrepreneurship 

education. By adopting a comprehensive approach—combining correlation analysis, regression models, 

and chi-square tests—this study provides a robust understanding of the gender gap in entrepreneurial 

training and its implications for job creation. 

This literature review establishes the foundation for the research, positioning the study within existing 

scholarship while highlighting its unique contributions. The subsequent sections will delve into the 

methodology, data analysis, and discussion of findings to provide a comprehensive examination of 

the role of entrepreneurial education in bridging the gender gap. 

 

 

3. Methodology 

3.1. Research Design 

This study employs a quantitative research design to examine the impact of university-led 

entrepreneurship initiatives on women's confidence and job creation potential. A survey-based 

approach was used to collect data from university students, allowing for statistical analysis of key 

variables. The study tested three hypotheses: 

● H₁: Entrepreneurial training programs significantly influence women's confidence in launching 

a business. 

● H₂: University-led entrepreneurship initiatives significantly impact job creation for women. 

● H₃: Men and women differ significantly in their participation in university entrepreneurship 

courses. 

The study applied correlation analysis, linear regression, and chi-square tests to assess relationships 

between variables, measure predictive influences, and determine gender-based differences in 

entrepreneurship education participation. 

3.2. Sample 

The study utilized a random sampling technique to ensure representativeness among university 

students. The final sample consisted of 804 participants, including 449 males, 222 females, and 133 

who preferred not to disclose their gender. This diverse sample allowed for gender-specific insights 

into entrepreneurial education and its outcomes. 

Participants were enrolled in various undergraduate and postgraduate programs at institutions offering 

entrepreneurship-related courses. The inclusion criteria required that students be currently enrolled at a 

university and have access to entrepreneurship training or university-led business initiatives. 
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3.3. Data Collection 

The data collection process involved an online structured survey with Likert-scale and categorical 

response questions. The survey covered the following key variables: 

● University Encouragement: The extent to which universities promote female participation in 

entrepreneurship. 

● Entrepreneurial Training Impact: Whether training programs have improved students' 

confidence in starting a business. 

● Program Accessibility: How inclusive and accessible entrepreneurship courses are for women. 

● Barriers to Entrepreneurship: Challenges faced by female students in accessing university 

resources. 

● Job Creation Impact: The perceived influence of university initiatives on employment 

generation. 

The survey was distributed via email and university platforms, ensuring wide participation across 

different academic disciplines. 

 

 

3.4. Data Analysis 

The collected data was analyzed using IBM SPSS (Statistical Package for the Social Sciences). The 

analysis followed these key steps: 

● Descriptive Statistics: Used to summarize participant demographics and key variables (mean, 

standard deviation). 

● Correlation Analysis: Assessed the relationship between university encouragement and 

confidence in entrepreneurship (H₁). 

● Linear Regression: Measured the predictive power of university support on job creation for 

women (H₂). 

● Chi-Square Test: Determined if significant differences exist between men and women in 

entrepreneurship course participation (H₃). 

● ANOVA Test: Evaluated variance in responses based on gender and university programs. 

Results were interpreted at a 95% confidence level (p < 0.05) to ensure statistical significance. 

 

 

4. Results: 

Table 1:  Descriptive Statistics 

 Mean Std. Deviation N 

My university encourages female students to pursue 

entrepreneurship. 

4.11 .891 804 

The entrepreneurial training I received has increased my confidence 

in launching a business. 

4.16 .891 804 

Source: Research analysis performed on SPSS version 27 

Interpretation: The mean score of 4.11 suggests that universities actively encourage female students to 

pursue entrepreneurship. Additionally, the entrepreneurial training received by participants significantly 

boosts their confidence in launching businesses, as reflected in a slightly higher mean of 4.16. Both 

variables exhibit a standard deviation of 0.891, indicating consistent responses among 804 participants. 
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These findings reinforce H₁ and H₂, highlighting the importance of university-led initiatives and training 

programs in fostering women's entrepreneurial skills and job creation. 
 

Table 2: Correlations 

 

My university encourages 

female students to pursue 

entrepreneurship. 

 

 

The entrepreneurial 

training I received has 

increased my 

confidence in 

launching a business. 

My university encourages 

female students to pursue 

entrepreneurship. 

Pearson 

Correlation 

1 .730** 

Sig. (2-tailed)   .000 

N 804 804 

The entrepreneurial 

training I received has 

increased my confidence in 

launching a business. 

Pearson 

Correlation 

.730** 1 

Sig. (2-tailed) .000   

N 804 804 

**. Correlation is significant at the 0.01 level (2-tailed). 

Source: Research analysis performed on SPSS version 27 

 

Interpretation: The correlation analysis between university encouragement for female entrepreneurship 

and the impact of entrepreneurial training on confidence. The Pearson correlation coefficient of 0.730 

(significant at p < 0.01) indicates a strong positive relationship between these variables. This suggests 

that when universities actively promote female entrepreneurship, women are more likely to gain 

confidence in launching businesses through training. The sample size (N = 804) reinforces the robustness 

of this finding. These results support H₁ and H₂, highlighting the critical role of educational institutions 

in fostering women’s entrepreneurial skills and their potential for job creation. 

 

Table 3: Linear Regression Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .730a .533 .533 .609 

 

 

a. Predictors: (Constant), My university encourages female students to pursue entrepreneurship.  

Source: Research analysis performed on SPSS version 27 

Interpretation:  Model Summary presents the strength of the relationship between university 

encouragement for female entrepreneurship and women’s confidence in launching a business. The R 

value of 0.730 indicates a strong positive correlation, while the R² value of 0.533 suggests that 53.3% of 

the variation in entrepreneurial confidence can be explained by university encouragement. The adjusted 
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R² (0.533) confirms the model's reliability, with minimal shrinkage when applied to a broader population. 

The standard error of 0.609 indicates the average deviation of actual values from the predicted regression 

line. These results strongly support H₁, emphasizing institutional encouragement as a key driver of 

entrepreneurial confidence. 

 

 

 Table 4: ANOVAa 

Model Sum of Squares df Mean Square F Sig. 

1 Regression 340.048 1 340.048 916.648 .000b 

Residual 297.518 802 .371     

Total 637.566 803       

 

 

 a. Dependent Variable: The entrepreneurial training I received has increased my confidence in 

launching a business. 

b. Predictors: (Constant), My university encourages female students to pursue entrepreneurship. 

Source: Research analysis performed on SPSS version 27 

Interpretation: ANOVA Analysis evaluates the significance of the regression model, determining 

whether university encouragement for female entrepreneurship significantly predicts women's 

confidence in launching a business. The F-statistic (916.648, p < 0.001) indicates a highly significant 

model, meaning university encouragement plays a crucial role in shaping entrepreneurial confidence. 

The regression sum of squares (340.048) shows the variation explained by the predictor, while the 

residual sum of squares (297.518) represents unexplained variance. The mean square for regression 

(340.048) is substantially higher than the residual mean square (0.371), reinforcing the model’s 

robustness. These results strongly support H₁, highlighting institutional influence in boosting women's 

entrepreneurial confidence. 

 

 

 Table 5: Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) 1.158 .101   11.431 .000 

My university encourages female 

students to pursue 

entrepreneurship. 

.730 .024 .730 30.276 .000 

a. Dependent Variable: The entrepreneurial training I received has increased my confidence in 

launching a business.  

b.  
Source: Research analysis performed on SPSS version 27 
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Interpretation: Regression Coefficients provides insight into the impact of university encouragement on 

women's confidence in launching a business. The unstandardized coefficient (B = 0.730, p < 0.001) 

indicates that for every one-unit increase in university encouragement, entrepreneurial confidence 

increases by 0.730 units. The standardized Beta coefficient (0.730) confirms a strong positive effect. The 

t-value of 30.276 (p < 0.001) signifies the predictor’s high significance. Additionally, the constant (B = 

1.158) represents the baseline confidence level when university encouragement is absent. These findings 

reinforce H₁, demonstrating that institutional support plays a crucial role in empowering women to pursue 

entrepreneurship. 

 

Table 6: Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .800a .640 .638 .536 

 

 

a. Predictors: (Constant), Female entrepreneurs face more barriers than male entrepreneurs when 

accessing university resources., Entrepreneurship programs in my institution are accessible and 

inclusive for women., My university encourages female students to pursue entrepreneurship.  

Source: Research analysis performed on SPSS version 27 

Interpretation: Model Summary evaluates the combined impact of multiple predictors on women's 

confidence in launching a business. The R value of 0.800 suggests a strong correlation between the 

predictors and the dependent variable. The R² value of 0.640 indicates that 64% of the variance in 

entrepreneurial confidence is explained by the predictors: university encouragement, accessibility of 

entrepreneurship programs for women, and the barriers female entrepreneurs face. The adjusted R² 

(0.638) confirms the model’s reliability, accounting for minor adjustments due to the number of 

predictors. The standard error of 0.536 suggests improved prediction accuracy. These findings highlight 

institutional support and accessibility as crucial factors in bridging the gender gap in entrepreneurial 

education. 

 

Table 7: ANOVAa 

Model 

Sum of 

Squares df Mean Square F Sig. 

1 Regression 407.796 3 135.932 473.279 .000b 

Residual 229.770 800 .287     

Total 637.566 803       

 a. Dependent Variable: University-led entrepreneurship initiatives contribute to job creation for 

women in my community. 

b. Predictors: (Constant), Female entrepreneurs face more barriers than male entrepreneurs when 

accessing university resources., Entrepreneurship programs in my institution are accessible and 

inclusive for women., My university encourages female students to pursue entrepreneurship. 

Source: Research analysis performed on SPSS version 27 
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Interpretation: ANOVA Analysis assesses the significance of the regression model examining the impact 

of university-led entrepreneurship initiatives on job creation for women. The F-statistic (473.279, p < 

0.001) confirms that the model is highly significant, meaning the predictors—university encouragement, 

accessibility of entrepreneurship programs, and barriers faced by female entrepreneurs—collectively 

influence job creation for women. The regression sum of squares (407.796) indicates a substantial 

proportion of variance explained by the predictors, while the residual sum of squares (229.770) represents 

unexplained variation. The lower mean square for residuals (0.287) further supports the model’s 

robustness. These results strongly support H₂, reinforcing the critical role of university-led initiatives in 

fostering women's entrepreneurship and job creation. 

 

Table 8: Coefficientsa 

Model 

Unstandardized 

Coefficients 

Standardized 

Coefficients 

t Sig. B Std. Error Beta 

1 (Constant) .024 .122   .200 .841 

My university 

encourages female 

students to pursue 

entrepreneurship. 

.426 .032 .426 13.205 .000 

Entrepreneurship 

programs in my 

institution are 

accessible and inclusive 

for women. 

.341 .032 .347 10.771 .000 

Female entrepreneurs 

face more barriers than 

male entrepreneurs 

when accessing 

university resources. 

.239 .023 .223 10.294 .000 

a. Dependent Variable: University-led entrepreneurship initiatives contribute to job creation for 

women in my community.  

Source: Research analysis performed on SPSS version 27 

Interpretation: Regression Coefficients examines the impact of university-related factors on job creation 

for women through entrepreneurship. The unstandardized coefficients indicate that university 

encouragement (B = 0.426, p < 0.001) has the strongest influence, meaning that increased institutional 

support significantly enhances women’s job creation potential. Accessible and inclusive 

entrepreneurship programs (B = 0.341, p < 0.001) also play a vital role, followed by the barriers female 

entrepreneurs face (B = 0.239, p < 0.001), suggesting that overcoming these challenges can further 

improve job creation outcomes. The constant (B = 0.024, p = 0.841) is not significant, implying that 

without these predictors, university-led initiatives alone may not drive job creation. These findings 
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strongly support H₂, emphasizing the need for inclusive and supportive institutional frameworks to foster 

women’s entrepreneurship and economic impact. 

Table 9: Crosstab 

Count  

  

Have you taken an entrepreneurship course at your 

university? 

Total Yes No 

Gender Male 243 206 449 

Female 119 103 222 

Prefer not to say 54 79 133 

Total 416 388 804 

Source: Research analysis performed on SPSS version 27 

Interpretation: Crosstab Analysis examines gender differences in participation in university 

entrepreneurship courses, relevant to Hypothesis 3 (H₃). The data shows that 243 males (54.1%) have 

taken an entrepreneurship course compared to 119 females (53.6%), indicating a slightly higher 

participation rate among men. However, a significant proportion of both genders have not taken such 

courses (206 males vs. 103 females). Additionally, 54 individuals who preferred not to disclose their 

gender have taken the course, while 79 have not. The overall participation rate is 51.7% (416 out of 804 

students), suggesting a moderate engagement level. The data suggests a gender gap in entrepreneurship 

education, supporting H₃, though further statistical tests (e.g., chi-square) would confirm its significance. 

 Table 10: Chi-Square Tests 

  Value df Asymptotic Significance (2-sided) 

Pearson Chi-Square 7.936a 2 .019 

Source: Research analysis performed on SPSS version 27 

Interpretation: Chi-Square Test evaluates the association between gender and participation in university 

entrepreneurship courses, relevant to Hypothesis 3 (H₃). The Pearson Chi-Square value of 7.936 (df = 2, 

p = 0.019) indicates a statistically significant association at the p < 0.05 level. This means that gender 

significantly influences whether students take entrepreneurship courses at their university. The results 

support H₃, suggesting that men and women differ in their engagement with entrepreneurship education. 

This finding underscores the importance of addressing gender disparities in entrepreneurial training to 

foster equitable participation and bridge the entrepreneurial gender gap. 

 

 

5. Discussion 

5.1 Interpretation of Findings in Context of Previous Literature 
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The findings of this study provide empirical evidence supporting the role of university-led 

entrepreneurship initiatives in fostering women's confidence and job creation. The correlation analysis (r 

= 0.730, p < 0.001) confirms that university encouragement significantly enhances women's confidence 

in starting businesses, aligning with Bandura’s (1977) Social Learning Theory, which emphasizes the 

importance of institutional support in shaping self-efficacy. This supports Hypothesis 1 (H₁) and echoes 

previous studies (Fayolle & Gailly, 2015) that highlight the impact of structured entrepreneurial training 

on business competencies. 

Additionally, the regression model (R² = 0.640) suggests that entrepreneurial programs, accessibility, 

and gender-based barriers collectively influence job creation for women. This reinforces Hypothesis 2 

(H₂) and aligns with Human Capital Theory (Becker, 1964), which posits that education enhances 

economic participation. Consistent with research by Brush et al. (2009), the findings emphasize that 

universities can drive economic growth by addressing structural challenges faced by female 

entrepreneurs. 

The chi-square results (χ² = 7.936, p = 0.019) confirm Hypothesis 3 (H₃), indicating a significant gender 

disparity in entrepreneurship course enrollment. Previous research (Minniti & Naudé, 2010) suggests 

that women often perceive business education as inaccessible due to implicit biases or lack of tailored 

support. This study provides empirical evidence supporting these claims, emphasizing the need for 

gender-sensitive program designs in universities. 

Women showed lower course participation rates, those who did enroll reported confidence levels 

comparable to their male counterparts. This suggests that targeted interventions to increase enrollment 

might have a profound impact on entrepreneurial success rates among women. 

 

 

6. Implications for Theory, Practice, and Policy 

Theoretical Implications: 

This study contributes to entrepreneurial education literature by empirically demonstrating that 

university-led initiatives significantly impact women's business confidence and job creation potential. It 

also integrates Social Learning Theory, Human Capital Theory, and Institutional Theory, providing a 

multi-theoretical perspective on the gender gap in entrepreneurship education. 

Practical Implications: 

For universities, the study highlights the need for inclusive and accessible entrepreneurship programs 

tailored to women's needs. Strategies such as mentorship programs, scholarships, and women-led 

entrepreneurial incubators can help bridge the gender gap. 

Policy Implications: 

The findings suggest that higher education policies should focus on gender-responsive entrepreneurship 

training, ensuring equal access to resources, funding, and mentorship. Universities and policymakers 

should collaborate to remove institutional barriers that prevent women from fully engaging in 

entrepreneurial education. 

 

Limitations of the Study 

While the study provides valuable insights, it has some limitations. First, it relies on self-reported survey 

data, which may introduce biases such as social desirability effects. Second, the study is limited to 

university students, excluding women entrepreneurs who did not receive formal entrepreneurial 

education. Lastly, while the quantitative approach provides statistical clarity, a mixed-method approach 

(including interviews or case studies) could have enriched the findings with deeper qualitative insights. 
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7. Conclusion 

This study investigated the role of university-led entrepreneurship initiatives in enhancing women’s 

confidence and job creation potential while examining gender disparities in entrepreneurial education 

participation. The results confirmed that university encouragement significantly boosts entrepreneurial 

confidence (r = 0.730, p < 0.001) and that accessible, inclusive programs directly impact women’s ability 

to create jobs (R² = 0.640). The study also found a significant gender disparity in entrepreneurship course 

enrollment (χ² = 7.936, p = 0.019), highlighting persistent structural barriers. 

The research contributes to both theory and practice by integrating Social Learning, Human Capital, and 

Institutional Theories to explain how educational institutions shape entrepreneurial success. Practically, 

it provides actionable recommendations for universities to redesign entrepreneurship programs to be 

more inclusive and gender-responsive. Policymakers should leverage these insights to create targeted 

interventions that promote female entrepreneurship through education and resource accessibility. 

Future research should explore longitudinal studies to assess the long-term impact of entrepreneurial 

education on business success rates among women. Additionally, qualitative studies could provide 

deeper insights into the specific challenges faced by female students in entrepreneurship programs. 

Expanding the study beyond university settings to include real-world female entrepreneurs could further 

enhance understanding of the entrepreneurial gender gap and its broader economic implications. 

By addressing these gaps, future studies can contribute to a more inclusive and equitable entrepreneurial 

ecosystem, empowering more women to become successful business leaders and job creators. 
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