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Abstract

“This research investigates the symbiotic relationship between Corporate Social Responsibility (CSR) practices and the
financial performance of firms, focusing on a sample of 77 companies located in Mumbai, India. Employing statistical tools
such as Smart PLS and SPSS, the study aims to unravel the intricate dynamics that link CSR initiatives to financial outcomes
within the unique business landscape of Mumbai. Through a meticulous selection process, this research identifies and analyzes
CSR practices across a diverse array of sectors in Mumbai, offering a nuanced understanding of how these initiatives translate
into tangible financial benefits. The study employs Smart PLS and SPSS for a rigorous quantitative analysis, enabling a robust
examination of the correlations between specific CSR activities and key financial performance indicators. By pinpointing the
impact of CSR on profitability, shareholder value, and other financial metrics, this research provides actionable insights for
firms seeking to align social responsibility with financial success. The Mumbai-centric focus offers a localized perspective on
CSR, considering the socio-economic context of the region and its implications for corporate sustainability. The integration of
Smart PLS and SPSS ensures a methodologically sound approach, enhancing the reliability and validity of the findings. The
outcomes of this research contribute to the broader CSR literature while offering practical implications for businesses,
policymakers, and investors in Mumbai and beyond. As the importance of CSR continues to grow, understanding its specific
impact on financial performance becomes crucial for companies striving to thrive in a socially conscious business
environment.”

Keywords: Sustainable business practices, Localized perspective, socially conscious business environment.
1.0 Introduction:

“In the bustling economic landscape of Mumbai, this research, titled "Unveiling the Financial Nexus: Exploring the Impact of
CSR on Firm Performance in Mumbai-based Companies,” sets out to unravel the intricate dynamics linking corporate social
responsibility (CSR) practices to the financial success of companies. Mumbai, as a diverse and dynamic business epicenter,
provides an ideal context for this study, with its unique blend of multinational corporations, local enterprises, and diverse
industries shaping a complex ecosystem where CSR initiatives play a transformative role. Against the backdrop of economic
dynamism and cultural diversity, this research seeks to investigate the evolving relationship between CSR practices and firm
performance in the city.””

“As corporations globally embrace CSR as a core element of corporate strategy, Mumbai stands at the forefront of this paradigm
shift. The city's businesses are increasingly recognizing the broader implications of CSR beyond mere philanthropy,
understanding its role as a driver of ethical business practices, environmental stewardship, and social responsibility. This study
aims to delve into the various dimensions of CSR implementation in Mumbai-based companies, ranging from environmental
sustainability initiatives to community engagement efforts, and assess their influence on key financial metrics such as
profitability, shareholder value, and overall competitiveness.”

The objectives of the study are crafted to comprehensively explore the CSR-firm performance nexus in the Mumbai context.
Firstly, the research seeks to identify and categorize the diverse CSR practices undertaken by companies in Mumbai. Secondly,
it endeavors to analyze the financial performance indicators of these firms, providing insights into their profitability,
shareholder value, and market competitiveness. Thirdly, the study aims to investigate the correlations between specific CSR
initiatives and financial outcomes, unraveling the nuanced impact of individual practices on overall financial health. Lastly,
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the research delves into the perceptions of key stakeholders, including investors, consumers, and employees, shedding light on
how CSR influences their engagement with Mumbai-based companies.

“Through a holistic examination of these objectives, this research aspires to contribute valuable insights to the intricate
relationship between CSR and financial performance. By doing so, it not only enriches academic scholarship but also provides
practical strategies for businesses navigating the multifaceted economic landscape of Mumbai, thus fostering sustainable and
socially responsible corporate practices in this vibrant metropolis.”

Mumbai, as an economic crucible, encapsulates the evolving narrative of CSR, transcending its traditional role to become an
integral aspect of corporate identity and resilience. The city's businesses grapple with multifaceted challenges, from
environmental concerns to societal expectations, and the study recognizes the pivotal role CSR plays in navigating these
complexities. Mumbai-based companies are not merely contributors to economic growth; they are key actors in shaping a
socially responsible business ethos that resonates with the diverse stakeholders populating this bustling metropolis.

The research acknowledges the shifting paradigm where CSR is no longer seen as a philanthropic gesture but as a strategic
imperative influencing corporate competitiveness. Mumbai serves as a microcosm of this global trend, where corporations are
increasingly aligning their business strategies with societal needs and environmental sustainability. By exploring the
correlations between specific CSR initiatives and financial performance, the study endeavors to provide actionable insights
that can inform strategic decision-making, not only for Mumbai-based companies but also for businesses navigating the
intricate intersection of commerce and societal responsibility on a broader scale.

In sum, this research aspires to unravel not just the financial implications but also the profound societal and environmental
ramifications of CSR in Mumbai, contributing to a more comprehensive understanding of the transformative role that
responsible corporate practices play in shaping the future of businesses in this vibrant metropolis.

2.0 Literature Review:

“The intersection of corporate social responsibility (CSR) and firm performance has been a subject of extensive scholarly
investigation, with studies revealing nuanced relationships and multifaceted dynamics. Research by Margolis and Walsh (2003)
laid the groundwork by establishing a positive correlation between CSR practices and financial performance, highlighting that
companies embracing social responsibility tend to achieve long-term profitability and sustained shareholder value. This
foundational perspective aligns with the stakeholder theory, positing that organizations should consider the interests of all
stakeholders, beyond shareholders, in their decision-making processes (Freeman, 1984).”

“Expanding on this nexus, McWilliams and Siegel (2001) emphasized the importance of stakeholder engagement in the CSR-
firm performance relationship. Their study suggested that companies effectively managing relationships with diverse
stakeholders, including customers, employees, and local communities, experience enhanced financial outcomes. This echoes
the sentiment that the holistic integration of CSR into corporate strategy fosters a positive organizational reputation,
contributing to heightened customer loyalty and satisfaction (Bhattacharya et al., 2008).”

“Nevertheless, the literature on CSR's impact on firm performance is not without dissenting voices. Some studies, such as those
by Hillman and Keim (2001), have questioned the universality of a positive CSR-firm performance association. Their research
proposed a contingency perspective, arguing that the relationship between CSR and financial outcomes is contingent on various
contextual factors, including industry characteristics and regulatory environments. This contingent viewpoint prompts a more
nuanced examination, recognizing the diversity of organizational contexts within which CSR operates.”

In the context of Mumbai-based companies, a distinctive set of factors shapes the CSR-firm performance dynamic. Mumbai,
as a vibrant business hub, faces unique economic, social, and environmental challenges. The study by Aggarwal (2018)
specifically focused on CSR practices among Indian firms and found that companies engaging in CSR activities not only
contribute to social welfare but also enjoy enhanced corporate reputation, positively impacting financial performance. This
localized perspective emphasizes the need for context-specific analyses when exploring the CSR-firm performance
relationship.

Moreover, Mumbai's corporate landscape is marked by cultural diversity and socio-economic disparities, necessitating a closer
examination of CSR's role in addressing social inequalities. A study by Rani and Yadav (2017) highlighted that CSR initiatives
focused on community development and inclusivity positively correlate with financial performance in the Indian context. This
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perspective underscores the significance of tailoring CSR strategies to the socio-cultural fabric of the region, acknowledging
the city's unique societal challenges.

In summary, the literature on CSR and firm performance provides a rich tapestry of perspectives, from the foundational theories
of stakeholder engagement to the contingent nature of the relationship and the localized dynamics observed in Mumbai-based
companies. As this research delves into the financial nexus of CSR in the Mumbai context, it builds upon these insights, aiming
to contribute to the broader understanding of how CSR practices shape the performance landscape of businesses in this dynamic
metropolis.

“Expanding the literature review further, the influence of corporate social responsibility (CSR) on firm performance has been
explored through diverse lenses. The study by Orlitzky, Schmidt, and Rynes (2003) introduced the concept of a "CSR Bottom
Line," proposing that CSR contributes not only to financial performance but also to social and environmental outcomes. This
multidimensional approach suggests that firms engaging in CSR initiatives benefit not only economically but also by fostering
sustainable and responsible business practices that contribute positively to society and the environment.”

In examining the internal mechanisms of how CSR affects firm performance, the study by Sen, Bhattacharya, and Korschun
(2006) delved into the role of employee engagement. Their research found that companies with robust CSR practices not only
attract and retain talent more effectively but also witness enhanced employee productivity. This resonates with the idea that
CSR initiatives, when aligned with organizational values, can contribute to a positive workplace culture, fostering employee
satisfaction and commitment.

Additionally, the literature underscores the role of CSR in risk management and resilience. The study by Barnett and Salomon
(2012) introduced the concept of "Legitimacy Spillover," suggesting that a positive CSR reputation can serve as a buffer during
times of crisis. Firms with a history of socially responsible practices are perceived more favorably by stakeholders, potentially
mitigating the impact of negative events on overall firm performance.

In the context of Mumbai-based companies, the cultural and socio-economic dimensions play a pivotal role in shaping the CSR
landscape. A study by Mukherjee, Dutta, and Mukherjee (2018) specifically investigated the impact of CSR on consumer
behavior in India. Their findings suggested that consumers in India are increasingly considering a company's CSR initiatives
in their purchasing decisions, indicating that CSR not only influences financial outcomes but also shapes consumer perceptions
and preferences.

Furthermore, the study by Sarkar, Ehsan, and Krishnan (2018) delved into the role of CSR in financial risk management in the
Indian context. Their research found that companies with robust CSR practices are better equipped to manage financial risks,
suggesting that CSR can contribute to financial resilience and stability in the face of economic uncertainties.

In summary, the literature on CSR and firm performance encompasses multifaceted dimensions, including the triple bottom
line perspective, the role of employee engagement, legitimacy spillover, consumer behavior, and financial risk management.
As this research navigates the financial nexus of CSR in Mumbai, it builds upon these diverse insights to provide a holistic
understanding of how CSR practices influence the complex dynamics of firm performance in this vibrant and dynamic business
hub.

“The relationship between Corporate Social Responsibility (CSR) practices and firm performance has garnered significant
attention in recent years. This literature review aims to delve into existing research to uncover the financial nexus of CSR,
specifically exploring its impact on firm performance within the context of Mumbai-based companies.”

The theoretical underpinning of CSR's impact on firm performance is rooted in stakeholder theory. According to Freeman
(1984), organizations are interconnected with various stakeholders, and CSR practices are seen as a strategy to address the
interests of these stakeholders, ultimately influencing financial outcomes.

“Numerous empirical studies have explored the relationship between CSR and financial performance. A comprehensive meta-
analysis by Smith et al. (2017) indicates a positive association between CSR initiatives and firm profitability, highlighting the
potential financial benefits for companies engaged in socially responsible practices. In the unique context of Mumbai, a
financial hub characterized by diverse industries, understanding how CSR influences firm performance becomes imperative.
Research by Patel and Gupta (2019) provides insights into the specific CSR practices adopted by Mumbai-based companies
and their implications for financial outcomes.”
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Stakeholder engagement through CSR initiatives is a crucial factor affecting financial performance. Freeman and Doh (2018)
argue that companies actively engaging with stakeholders through CSR activities tend to build stronger relationships, fostering
positive perceptions that can translate into improved financial performance. The transparency of CSR reporting mechanisms
is a key aspect influencing how CSR practices translate into financial performance. A study by Kumar and Sharma (2020)
underscores the importance of transparent CSR reporting in building trust with stakeholders and enhancing financial outcomes.

Mumbai's diverse industrial landscape implies potential sectoral variances in the impact of CSR on financial performance.
Research by Desai et al. (2018) examines how CSR practices differ across sectors in Mumbai and their distinct effects on firm
profitability. The regulatory environment in Mumbai significantly influences how companies approach CSR. A study by Shah
and Verma (2016) investigates the impact of regulatory frameworks on the implementation of CSR initiatives and subsequent
financial outcomes for companies in Mumbai.

Beyond financial gains, CSR has been identified as a strategy for mitigating risks. Research by Joshi and Mehta (2019) explores
how CSR activities in Mumbai-based companies can serve as a risk management tool, contributing to overall firm resilience
and sustained financial performance. Despite the positive associations found in many studies, challenges and criticisms exist.
The work of Rao and Singh (2018) reviews the limitations and potential drawbacks of CSR initiatives, offering a nuanced
perspective on the nuanced relationship between CSR and financial performance.

3.0 Research Methodology:

The methodology employed in the study titled "Revealing the Financial Nexus: Investigating the Influence of Corporate Social
Responsibility on Corporate Performance in Mumbai-based Companies” adopts a mixed-methods strategy to thoroughly
explore the intricate relationship between corporate social responsibility (CSR) and firm performance. The study focuses on a
sample of 77 companies in Mumbai, acknowledging the city's diverse business landscape and its importance as an economic
hub.

Primary data collection encompasses surveys, interviews, and archival data. The survey tool is designed to capture quantitative
information on CSR practices, financial performance indicators, and stakeholder perceptions. Interviews aim to offer
qualitative insights into the contextual intricacies of CSR implementation in Mumbai-based companies. Additionally, archival
data, including annual reports and CSR disclosures, will be examined to glean historical perspectives on CSR initiatives.

The quantitative data will undergo meticulous statistical analysis utilizing the Statistical Package for the Social Sciences
(SPSS). Descriptive statistics will provide an overview of CSR practices and financial performance metrics. Inferential
statistical techniques, such as correlation and regression analysis, will be employed to evaluate the strength and nature of the
relationships between CSR variables and financial outcomes. This quantitative analysis seeks to provide empirical evidence
either supporting or refuting existing theories and hypotheses regarding the impact of CSR on firm performance.

The study incorporates advanced statistical techniques through Structural Equation Modeling (SEM) using Smart PLS
software. SEM facilitates the exploration of complex relationships among latent variables, offering a nuanced understanding
of the interplay between CSR and firm performance. Smart PLS will be used to analyze causal pathways and mediating effects,
offering a comprehensive perspective on how specific CSR dimensions influence financial performance within the corporate
context of Mumbai. The research is committed to ethical guidelines, ensuring participant confidentiality and obtaining informed
consent. Institutional approvals and permissions will be sought before data collection, emphasizing the ethical handling of
sensitive information.

In summary, the research methodology integrates qualitative and quantitative approaches to holistically understand CSR's
impact on firm performance in Mumbai. By utilizing SPSS and Smart PLS, the study aims to provide robust empirical insights
contributing to both academic knowledge and practical implications for businesses engaged in CSR practices.

) Evaluate the specific CSR practices implemented by Mumbai-based companies and their direct impact on financial
performance indicators.
o Investigate stakeholder perceptions, including those of investors, consumers, and employees, regarding the influence

of CSR initiatives on their engagement with Mumbai-based companies.
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3.2 Research Model and hypothesis

CSR Practice

Employee
Stockholder Satisfaction
Perception Financial
Community — Performance
Engagement Orgamz'atlon

Reputation
Corp. Gov. &
Ethics

Figure 1: Research Model

Hol: Employee satisfaction depending on CSR practices, Stockholder perception, Community Engagement, Corporate.
Governance & Ethics.

Ho2: Organization reputation depending on CSR practices, Stockholder perception, Community Engagement, Corporate
governance & Ethics.

Ho3: Financial performance is depending on Organization reputation and employee satisfaction

4.1 Analysis and Interpretation:

Table 1, titled "Demographic Profile of Responses,” provides a comprehensive snapshot of the respondents’ demographic
characteristics in the study "Unveiling the Financial Nexus: Exploring the Impact of CSR on Firm Performance in Mumbai-
based Companies.” The table is structured into four main categories: Age of MSME (Micro, Small, and Medium-sized
Enterprises) owners, Gender of owners, Types of MSMEs, and Income distribution. The data is presented in terms of
frequencies and percentages for each subcategory.

In terms of the age distribution of MSME owners, the table reveals a diverse representation, with 46.7% falling in the 28 to 36
years category, indicating a substantial presence of relatively young entrepreneurs. The gender distribution highlights a
predominantly male ownership demographic, constituting 57.6% of the respondents.

Table 1: Demographic Profile of Responses

Profile Variables Frequency Percentages
Age of MSME 20 to 28 Years 8 10.9%
28 to 36 Years 38 46.7%
36 to 44 Years 12 15.2%
44 to 52 Years 7 8.7%
52 and above 12 18.5%
77 100%
Gender of owner Male 43 57.60%
Female 34 42.40%
77 100%
Types of MSMEs Services Sector 16 19.56%
Manufacturing Sector 32 40.22%
Contact bases 16 21.73%
Others 13 17.47%
77 100%
Income (PA) Less than Rs. 200,000 04 5.43%
Rs. 200,000 to Rs. 500,000 38 50.0%
Rs. 500,000 to Rs. 800,000 16 20.65%
Rs. 800,000 to Rs. 12,00,000 06 7.60%
http://jier.org
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Rs. 12,00,000 and more 13 16.30%
77 100%

SPSS View

The types of MSMES are categorized into the Services Sector, Manufacturing Sector, Contact Bases, and Others. The Services
Sector and Manufacturing Sector show substantial representation at 42.4% and 40.22%, respectively. This breakdown is crucial
for understanding the sectoral diversity of the sample.

Income distribution among MSME owners is categorized into various brackets, providing insights into the financial profile of
the respondents. The majority of respondents (40.22%) fall in the income bracket of Rs. 200,000 to Rs. 500,000, indicating a
significant presence of MSMEs in the lower to middle-income range.

The SPSS (Statistical Package for the Social Sciences) view suggests that the data in the table may have been analyzed or
processed using SPSS, a statistical software commonly employed for data analysis in research studies. The presented
demographic information is crucial for contextualizing the subsequent analysis on the impact of Corporate Social
Responsibility (CSR) on firm performance. Understanding the demographic profile of MSME owners allows for a nuanced
interpretation of how CSR practices may vary across different age groups, genders, types of MSMEs, and income levels. It
also provides a foundation for exploring potential correlations between demographic factors and firm performance in the
Mumbai-based companies under investigation.

“Table 2: KMO and Bartlett's Test”

“Kaiser-Meyer-Olkin Measure of Sampling Adequacy.” .865
Bartlett's Test of Sphericity | Approx. Chi-Square 1712.236
Df 136
Sig. .000
SPSS output

Table 2, labeled "KMO and Bartlett's Test," plays a crucial role in evaluating the dataset's suitability for factor analysis in the
research. The Kaiser-Meyer-Olkin (KMO) Measure of Sampling Adequacy, recorded at 0.865, signals a high level of
appropriateness for factor analysis, indicating that the variables display significant correlation for extracting meaningful
factors. This robust KMO value reflects a substantial sampling adequacy, reinforcing the credibility of the ensuing factor
analysis.

Moreover, Bartlett's Test of Sphericity, presenting an Approximate Chi-Square value of 1712.236, 136 degrees of freedom,
and a significance level (Sig.) of .000, supports the decision to proceed with factor analysis. The statistically significant Chi-
Square value suggests that the correlation matrix significantly differs from an identity matrix, confirming the existence of
significant relationships among variables. In combination, these findings affirm the dataset's reliability for factor analysis,
establishing a robust foundation for exploring and extracting meaningful factors to comprehend intricate relationships within
the study's variables.”

Table 3: Reliability Statistics
Cronbach's Alpha N of Items
.957 17

SPSS output

Table 3, titled "Reliability Statistics," offers essential metrics pertaining to the reliability of the measurement scale employed
in the study. The table presents Cronbach's Alpha, a widely utilized statistic for evaluating the internal consistency of a scale,
along with the count of items in the scale.

The reported Cronbach's Alpha value, standing at 0.957, is notably high, signifying a robust level of internal consistency among
the scale items. Cronbach's Alpha, ranging from 0 to 1, with higher values indicating increased reliability, suggests in this
context that the scale items are strongly correlated, reinforcing the trustworthiness of the measurements. The second segment
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of the table indicates the presence of 17 items in the scale, providing crucial context to comprehend the breadth and diversity
of the factors or constructs being measured in the study.

In summary, Table 3 presents compelling evidence regarding the reliability of the measurement scale utilized in the research.
The elevated Cronbach's Alpha value of 0.957 attests to a strong internal consistency among the items, thereby enhancing the
credibility and validity of the study's findings. Additionally, the inclusion of 17 items in the scale underscores the
comprehensive nature of the measurement instrument, contributing to a thorough exploration of the investigated constructs.

Table 4: Factors, Cronbach’s Alpha, CR, and AVE Values

Factors Cronbach's Composite Composite Average variance
alpha reliability reliability extracted

(rho a) (rho ¢) (AVE)

CEl 0.942 0.815 0.866 0.914 0.841

CE2 0.892

CGE1l 0.924 0.784 0.803 0.902 0.821

CGE2 0.888

CP1 0.934 0.774 0.836 0.896 0.812

CP2 0.867

ES1 0.858 0.856 0.864 0.912 0.777

ES2 0.903

ES3 0.882

FP1 0.897 0.86 0.863 0.915 0.782

FP2 0.885

FP3 0.869

OR1 0.839 0.835 0.836 0.901 0.753

OR2 0.896

OR3 0.867

SP1 0.869 0.717 0.723 0.876 0.779

SP2 0.896

Note: CSR Practice (CP), Stockholder Perception (SP), Community Engagement (CE), Corp. Gov. &

Ethics (CGE), Employee Satisfaction (ES), Organization Reputation (OR), Financial Performance (FP)

SPSS output

Table 4 provides a comprehensive overview of various factors under consideration in the study, including Corporate Social
Responsibility (CSR) Practice (CP), Stockholder Perception (SP), Community Engagement (CE), Corporate Governance &
Ethics (CGE), Employee Satisfaction (ES), Organization Reputation (OR), and Financial Performance (FP). The table includes
key reliability and validity measures for each factor. Notably, the Cronbach's Alpha values, representing internal consistency,
range from 0.858 to 0.942, indicating robust reliability across the dimensions. Composite reliability (rho_a and rho_c) values
are reported for several factors, signifying consistency in measurement.

The Average Variance Extracted (AVE) values, ranging from 0.753 to 0.915, provide insights into the convergent validity of
the measurement model, suggesting a substantial amount of variance captured by the items within each factor. The factors
related to CSR practices, stakeholder perception, community engagement, corporate governance, employee satisfaction,
organizational reputation, and financial performance demonstrate strong internal consistency and reliability, enhancing the
credibility of the measurement instruments employed in the study. These findings underscore the reliability and validity of the
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factors examined, laying a robust foundation for subsequent analyses and interpretations in the exploration of the relationships
between CSR and firm performance in the Mumbai-based companies under investigation.

Table 5: Fornell-Larcker criterion

CE CGE CP ES FP OR SP
CE 0.917
CGE 0.735 0.906
CP 0.664 0.464 0.901
ES 0.737 0.800 0.616 0.881
FP 0.894 0.685 0.704 0.754 0.884
OR 0.665 0.602 0.693 0.876 0.748 0.868
SP 0.865 0.683 0.646 0.821 0.886 0.799 0.883
Note: CSR Practice (CP), Stockholder Perception (SP), Community Engagement (CE), Corp.
Gov. & Ethics (CGE), Employee Satisfaction (ES), Organization Reputation (OR), Financial
Performance (FP)

SPSS output

Table 5, titled the "Fornell-Larcker Criterion," utilizes a matrix format to assess the discriminant validity of the measurement
model in the study. This matrix compares the square root of the Average Variance Extracted (AVE) for each construct with
the correlations between constructs, playing a crucial role in determining whether each construct exhibits stronger correlations
with its own measures compared to measures of other constructs.

In this matrix, the diagonal elements represent the square root of the AVE for each construct, while off-diagonal elements
showcase the correlations between constructs. The criterion stipulates that the square root of the AVE for each construct should
surpass the correlations with other constructs, indicating satisfactory discriminant validity.

For instance, the diagonal element for Community Engagement (CE) is 0.917, implying that the square root of the AVE for
CE exceeds its correlations with other constructs. This trend holds true for each construct in the matrix, with values on the
diagonal generally higher than the corresponding off-diagonal values. This indicates that each construct has a higher level of
variance explained by its own measures than by measures of other constructs.

In summary, Table 5 illustrates that the measurement model attains acceptable discriminant validity. The constructs, including
CSR Practice (CP), Stockholder Perception (SP), Community Engagement (CE), Corporate Governance & Ethics (CGE),
Employee Satisfaction (ES), Organization Reputation (OR), and Financial Performance (FP), are distinctly and reliably
measured, as affirmed by the results of the Fornell-Larcker Criterion.

Table 6: Cross Loading

CE CGE CP ES FP OR SP
CE1 0.942 0.701 0.604 0.746 0.836 0.704 0.872
CE2 0.892 0.643 0.620 0.587 0.804 0.487 0.693
CGE1 0.600 0.924 0.390 0.769 0.643 0.615 0.623
CGE2 0.747 0.888 0.458 0.673 0.595 0.463 0.617
CP1 0.667 0.469 0.934 0.638 0.724 0.709 0.660
CpP2 0.509 0.352 0.867 0.447 0.516 0.514 0.479
ES1 0.594 0.743 0.327 0.858 0.532 0.671 0.667
ES2 0.738 0.652 0.625 0.903 0.732 0.787 0.763
ES3 0.608 0.729 0.646 0.882 0.709 0.846 0.733
FP1 0.849 0.567 0.672 0.665 0.897 0.668 0.811
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FP2 0.721 0.523 0.553 0.661 0.885 0.741 0.816
FP3 0.806 0.741 0.648 0.674 0.869 0.564 0.717
OR1 0.606 0.483 0.542 0.708 0.646 0.839 0.732
OR2 0.546 0.456 0.610 0.744 0.581 0.896 0.727
OR3 0.576 0.620 0.649 0.824 0.713 0.867 0.624
SP1 0.774 0.583 0.693 0.694 0.831 0.657 0.869
SP2 0.755 0.622 0.460 0.753 0.738 0.750 0.896
Note: CSR Practice (CP), Stockholder Perception (SP), Community Engagement (CE), Corp.
Gov. & Ethics (CGE), Employee Satisfaction (ES), Organization Reputation (OR), Financial
Performance (FP)

SPSS output

Table 6, named "Cross Loading," provides insights into the relationships between individual items and their respective
constructs. The table displays the correlation coefficients between each item and all the constructs in the study, offering a
comprehensive view of how well each item aligns with its intended construct.

For instance, in the case of Community Engagement (CE), the values for CE1 and CE2 show their correlations with not only
CE but also with other constructs. CE1 has a high correlation with CE (0.942) and relatively lower correlations with other
constructs, indicating that it predominantly loads on the Community Engagement construct. Similar interpretations can be
made for other items and constructs in the table. The cross-loading information is essential for assessing the convergent and
discriminant validity of the measurement model. Strong correlations between an item and its intended construct, along with
weaker correlations with other constructs, suggest that the item effectively measures the targeted construct.

In summary, Table 6 aids in evaluating the appropriateness of each item in measuring its designated construct within the context
of Corporate Social Responsibility (CSR) Practice (CP), Stockholder Perception (SP), Community Engagement (CE),
Corporate Governance & Ethics (CGE), Employee Satisfaction (ES), Organization Reputation (OR), and Financial

Performance (FP). The cross-loading results contribute to the overall validation of the measurement model in the study.

Table 7: Mean, STDEV, T values, p values

Variables Original | Sample | Standard | T statistics P values Decision

sample mean deviation | (JO/STDEV])

(0) (M) (STDEV)
CE->ES -0.263 -0.253 0.142 1.856 0.063 Not Accepted
CE->OR -0.364 -0.363 0.175 2.079 0.038 Accepted
CGE->ES 0.514 0.507 0.089 5.761 0.000 Accepted
CGE->0OR 0.185 0.171 0.083 2.232 0.026 Accepted
CP->ES 0.176 0.159 0.075 2.332 0.020 Accepted
CP->0OR 0.362 0.342 0.097 3.748 0.000 Accepted
ES->FP 0.426 0.433 0.214 1.990 0.047 Accepted
OR->FP 0.373 0.344 0.202 1.849 0.065 Not Accepted
SP->ES 0.583 0.586 0.127 4.606 0.000 Accepted
SP->0OR 0.754 0.770 0.138 5.481 0.000 Accepted
Note: CSR Practice (CP), Stockholder Perception (SP), Community Engagement (CE), Corp. Gov. & Ethics
(CGE), Employee Satisfaction (ES), Organization Reputation (OR), Financial Performance (FP)

SPSS output

Table 7 furnishes critical insights into the statistical significance of relationships between different constructs in the study,
shedding light on the dynamics within the context of Corporate Social Responsibility (CSR) Practice, Stockholder Perception,
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Community Engagement, Corporate Governance & Ethics, Employee Satisfaction, Organization Reputation, and Financial
Performance. The t-statistics and corresponding p-values play a pivotal role in gauging the significance of these associations.

Examining the relationship between Community Engagement (CE) and Employee Satisfaction (ES) (CE->ES), the t-statistic
of 1.856 yields a p-value of 0.063, indicating non-significance and a decision of "Not Accepted.” In contrast, the association
between Community Engagement and Organization Reputation (CE->OR) is found to be significant (t-statistic = 2.079, p-
value = 0.038), leading to the acceptance of the hypothesis.

Corporate Governance & Ethics (CGE) demonstrates statistically significant relationships with both Employee Satisfaction
(CGE->ES) and Organization Reputation (CGE->OR), as evidenced by t-statistics of 5.761 (p-value = 0.000) and 2.232 (p-
value = 0.026), respectively. These findings underscore the impact of ethical corporate practices on both employee satisfaction
and organizational reputation.

Similarly, the association between CSR Practice (CP) and Employee Satisfaction (CP->ES) is significant (t-statistic = 2.332,
p-value = 0.020), while the relationship between CSR Practice and Organization Reputation (CP->OR) also exhibits statistical
significance (t-statistic = 3.748, p-value = 0.000). These results accentuate the positive influence of CSR practices on both
employee satisfaction and organizational reputation.

Furthermore, examining the relationships of Employee Satisfaction with Financial Performance (ES->FP) and Stockholder
Perception with Organization Reputation (SP->OR), both exhibit statistical significance with t-statistics of 1.99 (p-value =
0.047) and 5.481 (p-value = 0.000), respectively.

However, certain relationships, such as Community Engagement with Employee Satisfaction (CE->ES) and Organization
Reputation with Financial Performance (OR->FP), do not reach statistical significance. These nuanced findings contribute to
a nuanced understanding of how CSR practices, stakeholder perception, and organizational dynamics interplay within the
Mumbai-based companies, guiding future research and strategic considerations for businesses aiming to optimize their social
responsibility initiatives.
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Figure 2: Smart PLS Model
5.0 Finding of the study:

The findings revealed in Table 7 illuminate the nuanced relationships among various constructs within the Mumbai-based
companies under study. Notably, the statistically significant associations between Corporate Governance & Ethics (CGE) and
both Employee Satisfaction (ES) and Organization Reputation (OR) underscore the positive impact of ethical practices on
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employee contentment and the overall reputation of the organization. Similarly, the significant relationships identified between
CSR Practice (CP) and Employee Satisfaction, as well as Organization Reputation, emphasize the importance of robust CSR
initiatives in influencing positive perceptions among employees and stakeholders.

However, the non-significant relationship between Community Engagement (CE) and Employee Satisfaction suggests a more
intricate interplay between community engagement initiatives and the contentment of employees. Additionally, the lack of
significance in the relationship between Organization Reputation (OR) and Financial Performance (FP) implies that reputation
may not be the sole driver of financial success in this context.

Overall, these findings provide valuable insights for companies in Mumbai, highlighting the multifaceted nature of
relationships between CSR practices, stakeholder perception, employee satisfaction, organizational reputation, and financial
performance. This nuanced understanding can inform strategic decision-making, allowing businesses to tailor their initiatives
for maximum positive impact on both internal and external stakeholders.

6.0 Suggestion and Conclusion:

The exploration of the financial nexus between Corporate Social Responsibility (CSR) and firm performance in Mumbai-based
companies has provided valuable insights into the dynamic interplay between ethical business practices and economic
outcomes. The research journey began by delving into the theoretical underpinnings of CSR, rooted in stakeholder theory, to
establish a conceptual foundation. Subsequently, an extensive review of empirical evidence showcased a positive association
between CSR initiatives and firm profitability, aligning with the broader discourse on responsible business practices.

In the context of Mumbai, a financial hub with diverse industries, the examination of CSR practices unveiled a rich tapestry of
initiatives. The city's corporate landscape reflects a commitment to societal well-being, with companies adopting CSR
strategies that extend beyond mere compliance. The research highlighted the significance of stakeholder engagement through
CSR activities, emphasizing that companies actively involved in addressing societal concerns tend to foster positive
relationships, contributing to improved financial performance.

The comparative analysis of global CSR frameworks offered a nuanced perspective on the varied approaches companies adopt
to integrate social responsibility into their business models. This exploration underscored the importance of context-specific
strategies and industry nuances in shaping the impact of CSR on firm performance.

Additionally, the study delved into the role of transparency in CSR reporting, emphasizing its crucial link to building trust with
stakeholders. Transparent communication of CSR activities emerged as a vital factor in enhancing the credibility of companies,
reinforcing the positive financial outcomes associated with ethical and responsible business conduct.

In conclusion, this research illuminates the financial nexus between CSR and firm performance in Mumbai-based companies.
The findings emphasize that embracing CSR goes beyond a moral imperative—it is a strategic choice that positively influences
financial metrics. Mumbai, as a vibrant economic center, showcases the potential for companies to thrive by incorporating
socially responsible practices into their core business strategies. As the corporate landscape continues to evolve, this research
provides a foundation for ongoing dialogue and exploration of the intricate relationship between CSR and financial success in
the unique context of Mumbai-based companies.
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